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Care for some organic web traffic?



Case Study: Care

- 34.2 Million Backlinks
- 58,000 Keywords
- Domain Authority of 71

What does all of this do?

150,000 organic views per month!!



Feeding SEO



Case Study: Feeding America

- 1.9 Million Backlinks
- 156,000 Keywords
- Domain Authority of 73

The result?

500,000+ organic views per month!!



Why Does it Matter?



Search Engine Optimization

SEO is the process of optimizing a website to improve online visibility through 
search results, thereby raising awareness for your organisation’s cause,mission, 
impact and the problem you are trying to solve.

Through SEO, you can increase the chances of online donations, volunteering 
signups, and raising awareness about your work.



The SEO Universe



Understanding SEO Algorithms

- Google uses more than 200 factors

- Meaning (user intent x content)

- Relevancy (keyword matching)

- Content Quality (trustworthiness via backlinks)

- Technical Factors (accessibility of content)
a.) URL structure b.) Page Speed c.) Dead Links c.) Sitemap  

- Context (user dependent)



SEO Best Practices

- Keyword Optimization
- Content Optimization
- Mobile Responsiveness
- Image Optimization
- Off-page SEO
- Website Hygiene 



SEO Best Practices: Keyword Optimization

- Create 10-20 topic buckets
- Add keywords to the buckets
- Research related keywords via online tools
- Finalize short keywords and long-tail keywords
- Tools available: 

- Ubersuggest (Best price for value)
- Google Keyword Planner and Google Trends
- Yoast (Great for WordPress; Free version available)
- SE Ranking Keyword (Paid)
- Arefs (Industry standard tool; high price)
- ChatGPT4 plugins (value for money)
- Keywords Everywhere (Good for competitor analysis; cheap)
- Jasper (End-to-end content creation; $40/month)

- Domain Authority and Keyword Competition need to match
- Consider monthly search volumes



SEO Best Practices: Keyword Optimization



SEO Best Practices: On-Page Practices

- Include the main keyword in the post’s title
- Website URL should have the keyword
- H1 Tag should have the keyword
- Add keyword in meta title and meta description
- Add keyword in image file name and alt tags
- You can also use semantic keywords
- Add external links
- Add 2-4 internal links
- Long content form performs better
- Add multimedia
- Other practices: multiple H2 headings, FAQs, bullet points and lists, 

readability, short paragraphs



SEO Best Practices: On-Page Practices



SEO Best Practices: On-Page Practices



SEO Best Practices



A Quick Demo: Using Chat GPT 4



A Quick Demo: Using Chat GPT 4



A Quick Demo: Using Chat GPT 4



A Quick Demo: Using Chat GPT 4



A Quick Demo: The Result!



Domain Authority (DA)

A Moz algorithm that judges the strength of a website in terms of its ability to rank on a 
search engine. 

For instance, a DA of 50 or higher is much more likely to rank for a competitive search 
term than a DA of 20.

Check here: https://moz.com/domain-analysis 

Tiers:
• DA 0-20: 20+ referring domains 
• DA 20-40: 600+ referring domains 
• DA 40-60: 4K+ referring domains 
• DA 60-80: 25K+ referring domains. 
• DA 80-100: 300K+ referring domains.

https://moz.com/domain-analysis


Backlinks
Backlinks are references to your content on other websites. Every time another 
website mentions and points their readers to your content, you gain a backlink to 
your site. This in turn helps improve your domain authority and search engine 
visibility.

How to get Backlinks:

- Op-eds
- Guest posting (Medium)
- Profile Links (Social Media)
- Press Coverage
- 3rd Party Platforms (Directories)



3rd Party Platforms
- NGO Darpan
- CSRBox
- Give
- Ketto
- Milaap
- NSE India
- GuideStar India
- GlobalGiving
- CSRBox
- Wikipedia
- Credibility Alliance
- ngosindia  
- Other



The Power of Good PR



The Power of Good PR



Netflix made a documentary on him!



When to Write a Press Release

- New Product Launches              
- Partnerships
- Product Updates              
- Events              
- Grand Openings              
- New Partnerships              
- Rebranding              
- Executive Promotions/Hiring              
- Awards



How to Write a Press Release

- Contact information and 'For 
Immediate Release' at the top

- Include the date and your location
- 5Ws 1H
- Include quotes of relevant 

stakeholders
- Bulleted facts and figures
- Contact Information
- NGO details
- Three hash symbols(###) to signify 

the end of the release



Next Masterclass:

Lead Generation



Website: bsif.codeblue.io
Email: bsif@bhumi.ngo
Contact: +91 9070012536




